


Wine & Food Festival of New Paltz at Mohonk 
Experience the Fairytale 

New Paltz, NY 
Preserves  Hug uenot Street, New Paltz: a National Historical 

Landmark, often  referred to as  “ the oldest s treet in  America.” 

Deep in  h istory, rich  in  education , welcoming  divers ity.  

New trends ,  new ideas – New Paltz! 



Wine & Food Festival of New Paltz at Mohonk Wine & Food Festival of New Paltz at Mohonk 
Experience the Fairytale 

Mohonk Mountain House 
A Victorian castle built in  1869 on  spectacular cliffs  above the deep-blue waters  of Lake Mohonk, th is  

hotel in  the heart of upstate New York’s  scenic Hudson Valley  will be the home of our Festival.   

Top Honors  from Travel+Leisure mag azine’s  World’s  Best Award  

 Voted #1  Resort Spa in  Conde Traveler Mag azine's   



Wine & Food Festival of New Paltz at Mohonk 
Experience the Fairytale 

Festival Overview 

Friday May 30th, 2014 

 Exhibitors ' Reg istration  

 3:00 PM 

 Wine Seminars   

 4:00 PM 

 Welcome Cocktail Reception     
 5:30 PM 

 Live & Silent Auction  

 6:00 PM 

*A ll proceeds  g o to th e Cu lin ary  
In s t itu te of  A m erica Sch olarsh ip  

Fu n d  an d th e Cy s t ic Fibros is  
Fou n dat ion   

 Wine and Food Gala  

 7:30 PM 

     

Saturday May 31st, 2014 

 Grand Tasting  

     Trade & Press  Hour 

 11:00 AM– 12:00 PM 

       General Admiss ion  

 12:00 PM– 5:00 PM 

 Culinary Chef Demonstrations  

 VIP & Celebrity  Appearances  

 Wine and Food Seminars  

 Wine & Mixolog y Competition  

 Org anic and Slow Food Cuis ine  

 Red Carpet Cru Tasting   

  1:00 PM– 5:30 PM 

 Lets  Ming le! 

    Dinner & Entertainment 8:00 PM 

Sunday June 1st,2014 

 Medal & Award Announcements  

 Ris ing  Stars /New Trends: 

 Country, Chef & Wine  

 Farewell Breakfas t 

 Clos ing  Ceremony  
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Wine & Food Gala 

 

The Wine and Food Gala w ill tak e p lace in  the West  Din ing  Room , w hich  over look s  the 
m ountains . 

 

 Anniversary, Selected Wineries  and Specialty  Food Producers  

 Participants  must be a part of the Grand Tasting  

 Half and fu ll participant tables  upon availability  

 Each red wine will retail at $60 or h ig her 

 Each white wine will retail at $30 or h ig her  

 Maximum of 6  wines  per fu ll table 

 Maximum of 4  wines  per half table 
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Grand Tasting 
Main Event 

The Grand Tasting  will take place on  Saturday, May 31st, 11:00AM– 5 :00PM, in  the Main  
Dining  Room, which  overlooks  the mountains , and in  the Lake Loung e, which  overlooks  the 

lake.  

This  event  is  open to the Public at  noon, follow ing  an  exclus ive Press  and Trade hour.  

 

 Participation  fee per Wine & Food 8  ft table is  $1 ,500.  

 Participation  fee per Wine & Food 6  ft table is  $1 ,200.  

 Maximum 6 different wines  per table. Each wine must have a retail value of $25 or h ig her.  

 Price includes  1  participant per table, preferably  an  owner, winemaker or manag er.  

*Advance purchase with  payment in  fu ll by  October 31 , 2013  for a 20% discount  
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Red Carpet Cru Tasting 

This  event will take place on  Saturday, May 31st, at 1:30 -5:30, in  the Parlor Room, which  
overlooks   Mohonk Lake. This  is  a h ig h -end connoisseur tasting , with  live entertainment.  

 

 The purchase of th is  ticket also includes  the Grand Tasting  

 Red wine retail value of at leas t $60  

 White wine retail value of at least $30  

 Participants  by  invitation   

 Open to press  & consumers    



Wine & Food Festival of New Paltz at Mohonk 
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 Sponsorship Levels 
Silver $5,000 Gold $10,000 Platinum $30,000 

 1 Room/ 2  days, 2  people & all meals          

 1 Booth  

 Full access  to all tasting  events  for     
2  people  

 VIP area access  for  2  people  

 Friday Seminar for 2  people  

     (advance reservations  required) 

 Friday n ig ht Gala for 2  people 

 1 pag e advertisement in  Festival    
prog ram 

 All media opportunities  

 Company log o on website 

 Company information  on E-Blast 

 Company log o on all mailing  lis ts  

 Company log o on promotional        
material  

 2 Rooms/ 2  days,4  people & all meals               

 2 Booths or Sections  

 Full access  to all tasting  events  for        
4   people 

 A round of g olf for 4  people  

 VIP area access  for 4  people 

 Friday or Saturday Seminar for             
4  people (advance reservations required) 

 Friday n ig ht Gala for 4  people 

 2-pag e advertisement in  Festival         
prog ram  

 All media opportunities  

 1 Seminar sponsorship or cu linary   
demonstration  

 Company log o on website 

 Company information  on E-Blast 

 Company log o on all mailing  lis ts  

 Company log o on promotional material  

 4 Rooms/ 2  days, 8  people, & all meals  

 4 Booths or Sections  

 Full access  to all tasting  events  for        
8  people  

 A round of g olf for 8  people 

 VIP area access  for 8  people or           
Private VIP room 

 Friday or Saturday Seminar for             
8  people (advance reservations required) 

 Friday n ig ht Gala for 8  people 

 Company-authored feature article 

 Front cover recog nition  in  prog ram  

 2-pag e advertisement in  Festival        
prog ram 

 All media opportunities   

 2 Seminar sponsorships  or cu linary 
demonstrations  

 Company log o on website 

 Company information  on E-Blast 

 Company log o on all mailing  lis ts  

 Company log o on promotional material 

 Opportunities  for s ig nag e & branding  
for collectable items  * Limited Space 
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WINE SALES IN THE U.S. – 2002 TO 2012  

Consumer and Retail Analysis  

11%

35%
47%

7%

21-34

35-46

47-64

65+

AVERAGE U.S. WINE CONSUMER, BY AGE 

New York State is  the larg est market in  the United States  for international wines  and the 

second larg est in  the United States  for all w ines .  

Experience the Fairytale 

Our potential consumers  are between 35 and 64 years  old, the g roup spends  more on  wine 

than any other ag e g roup. 
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Marketing  
 TV & Radio 

 Newspapers  & Mag azines  

 Direct Mail 

 National & International Shows  

 Retailers  & Restaurants  

 Dig ital Media  

 Chambers  of Commerce & Tourist Bureaus  

 Mohonk Mountain  House Advertis ing   

  

Festival marketing  will reach over 1  million  consumers  and trade members  
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Social Media  

 
Facebook Twitter Linkedin Pinterest 

Youtube 
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 Celebrity  and Ris ing  Stars   

 Wine & Food Seminars  

 Slow Food Cuis ine 

 Org anic Food Cuis ine 

 Chef Demonstration  

 Mixolog y Demonstration  

 Competitions  with  Medals  & Awards  

 Auction Benefits  for Scholarships  & Charity   

All proceeds  to benefit the Cystic Fibros is  Foundation and the Culinary  Institute of 
America Scholarship Fund.   

Special Promotional Packag e: 

Includes  two nig hts  at Mohonk, Gala Presentation, Grand Tasting  Table, Red Carpet 
Cru Tasting  and Presentation at the Seminars  or Chef Demonstrations  

Price per person $2 ,800; two people in  the same room $3,200  

 


